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SkillsUSA is the #1 workforce development 

organization for students. We empower students 

to become skilled professionals, career-ready 

leaders and responsible community members.



By the Numbers

413,000+
Total Members

390,643
Student Members

22,622
Professional Members





Defining the 

Skills Gap





STATISTICS

2.1 million unfilled jobs by 2030.

87% of companies worldwide claim to 

either be experiencing a skills gap 

now or expecting to experience one in 

the next few years 

(McKinsey and Company).  



Number of Unemployed Persons
Per Job Opening in the U.S.

.7



U.S. Birth Rates
As birth rates in 
the U.S. decline, 
the gap between 
the number of 
open jobs in the 
U.S. and the 
number of 
available 
workers to fill 
those jobs 
widens.





The SkillsUSA Framework



Employability Skills Technical Skills

E M P L O Y E R S  N E E D  B O T H :



“Hiring for 

Technical 

Skills, Firing 

for Soft Skills”



At IAA, more than 80% of 

employees who came to us 

from SkillsUSA are still 

employed after five years, 

and often not in their 

original role, but in one they 

have been promoted into 

because of their 

employability skills.

— Don Hermanek
     Senior Vice President at IAA, Inc.



INDUSTRY

CLASSROOM
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The 

SkillsUSA

Difference
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Earning a license of certification related 

to their field of study.

Meeting potential employers.

Being excited about their chosen career.

Gaining work experience as a student.

Understanding the work environment.

Being excited about school.

Connecting school to the real world.

The

SkillsUSA

Advantage

Report



There has never 

been a better time 

to be skilled.



SkillsUSA is committed to building the future 
workforce our nation depends on by creating a strong pipeline of

professionals with the skills and career-ready knowledge employers desire from day one.

SkillsUSA is a CTSO that values an inclusive, transparent, motivating, progressive and collaborative culture that encourages team members to perform at their 
highest level. 

Culture Statement

Strategic Summary

The #1 workforce development organization for students.

Transform NLSC 

Into CTE Hotspot



✓ Build an integrated 
Digital Ecosystem that will 
become the interface for 
all SkillsUSA stakeholders.

✓ Develop cloud-based 
solutions for stakeholders 
engaged with SkillsUSA.

BUILD DIGITAL 
ECOSYSTEM



✓ Develop an effective 
Middle School Program and 
College/Postsecondary Program.

✓ Recruit key groups

✓ Develop diversified membership 
types in the organization.

✓ Partner with other CTSOs.

Grow from 400,000 to

MEMBERS



✓ Implement key programming for SkillsUSA 
stakeholders to drive growth.

✓ Workplace learning experience.

✓ New student recognition program.

✓ Advisor/instructor 
professional development program.

✓ Student leadership program.

REIMAGINE 
PROGRAMMING



i

✓ Expand focus of NLSC to activities that 
are high value for SkillsUSA stakeholders.

✓ Reimagine marketing efforts for NLSC to 
elevate its prominence within the 
workforce development space.

✓ Increase student recognition programing.

TRANSFORM NLSC 
INTO CTE HOTSPOT



✓ Diversify funding streams.
✓ Engage corporate sponsors 

to develop internal funding 
opportunities.

✓ Facilitate multi-year 
agreements.

✓ Upskilling staff to create 
next level experiences.

INCREASE
FUNDRAISING TO

$25M 
ANNUALLY

$25M 
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